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Abstrak 
Tujuan penelitian ini adalah untuk mengetahui peranan public relations terhadap manfaat 
customer relationship management di dalam Femina Group. Metode penelitian yang digunakan 
dalam penelitian ini adalah kuantitatif. Kuantitatif merupakan metode penelitian dengan 
mengumpulkan data berupa angka. Populasi yang ada di Femina Group sebesar 723, dengan 
perhitungan Rumus Slovin maka jumlah sampelnya yaitu sebesar 88 responden. Hasil yang 
dicapai dari penelitian ini adalah pengujian hubungan variabel penelitian menunjukan koefisien 
korelasi yang dihasilkan antara peranan Public Relations (x) dengan Customer Relationship 
Management (y) sebesar 0,692. Hal ini menunjukan bahwa Public Relations memiliki hubungan 
yang kuat dan positif dengan Customer Relationship Management. Simpulan dari penelitian ini 
adalah hubungan antara kegiatan Public Relations terhadap Customer Relationship Management. 
Kata Kunci: 
Peranan, Public Relations, Customer Relationship Management 
 
Abstract 
The purpose of this research is to determine the role of public relations to the advantage of 
customer relationship management of Femina Group. Research method that been used is 
quantitative research, which is showing numbers as a result from data collection. Populations in 
Femina Group amounted to 723, with Slovin formula calculation, the number of samples is equal 
to 88 respondents. The goal of this research is examination of connection research variables 
which is showing correlation coefficient between the role of Public Relations (x) towards 
Customer Relationship Management (y) is 0,692. This numbers indicated that Public Relations 
has strong and positive relationship with Customer Relationship Management. Resume of this 
research is the connection between Public Relations activities towards Customer Relationship 
Management. 
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